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e UNITE sought to pressure
catalog retailer to enter into
“neutrality agreement”

e Published mock catalog
alleging sweatshop labor and
unsafe working conditions
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e Campaign lasted 16 months

e Union refused efforts to have NLRB secret-ballot election
e Union picketed stores owned by the same company

e Union enlisted French unions to pressure corporate owner

e Also had “sweatshop fashion show”
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FOR IMMEDIATE RELEASE
Januany 7. 2003

Contact: Mary Kay Devine, UNITE
212-265-7000 X529

Audrey Wathen, Brylane
212-502-9310

BRYLAME AND UNION REACH AGREEMENT

Brylane and UNITE agree on process to decide unionization at indiara distribution centers

(Indianapolis, IM): Brylane and UNITE (the Union of Meedletrades, Industrial and Textile Employees)
paves the way for workers at Brylane's Indiana catalog distribution
iion representation

J an u ary ; y 2 O 03 it statement of agreement on December 27, 2002 that spells out the

rrmine whether the employees wish to be represented by UNITE
Ine process 1s a secret mai-in card/ballot procedure. It will be administered by Attorney Paul
Deignan, a third party neutral. The campaign period will be from January 9 to January 23, 2003.

Bruce Raynor, President of UNITE, and Russell Stravitz, CEOQ of Brylane, jointly announced the
agreement, noting that it will provide Brylane workers with the opportunity to freely express whether
they desire union representation. The neutral third party will authenticate and count the employees’
card/ballots as soon as possible after the carmpaign ends. 50 percent plus one of the Brylane
distribution center ernployees express the desire to be represented by UNITE, Brylane will recognize
the union and begin negotiations on the first union contract for the Indiana facilities. If 50% or less of
the employees support union representation, UNITE will discontinue its Brylane organizing activities
in Indiana and elsewhers for st least one year.

Uelgnan, a tnird parmy neldiral. The carmpaltgn peflod will oe TTorn Jandary 2 1o Jandary 23, 2003,

Bruce Haynor, President of UNITE, and Russell Stravitz, CEO of Brylane, jointly announced the
agreement, nating that it will provide Brylane warkers with the oppaortunity to freely express whether
they desire union representation. The neutral third party will authenticate and count the employees’
card/ballots as soon as possible after the campaign ends. It oU percent plus one of the Brylane
distribution center employees express the desire 1o be represented by UNITE, Brylane will recognize
the union and begin negotiations on the first union contract for the Indiana facilities. If 0% or less of
the employees support union representation, UNITE will discontinue its Brylane arganizing activities
in Indiana and elsewhere far at least one year.

In & joint statement, Stravitz and Raynor commented, "It i1s time for Brylane and UNITE to put aside
their differences and let the employees decide whether they wish to be represented by the union. If
they choose union representation, we have pledged to establish a friendly and productive
relationship, to negotiate a contract in good faith and to deal fairly with each ather. If they dao not, all
organizing efforts targeting Brylane will cease. In either event, we will support the decizion of the
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»< CLEAN CLOTHES CAMPAIGN

iy © ' Improving working conditions
e in the global garment industry

Urgent appeals Campaigns Companies Publications

Brylane workers have won their struggle to
organize with UNITE!

Summary from AFL-CIO newsletter:

UMIT(E)ING AT BRYLAME--After a high-profile, hard-fought campaign, the 800
Indianapolis warehouse distribution workers at Brylane, a huge catalog retailer,
waon a voice on the job Jan. 29 with UNITE. In December, the company agreed
ta a neutrality card-check process so workers could decide for themselves

whether to form a union without employer interference, "wWe hung in there and

For more information about the Brylane campaign, see:

http://www.cleanclothes.org/urgent/03-01-29.htm






